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WHAT WAS THE OBJECTIVE

Spread Awareness
about the Campaign
IDanceTo



ACTIVITIES UNDERTAKEN

Campaign Duration: 3 Days

|G MICRO AMPLIFICATION:

@ 100 micro influencers shared a video/Image of themselves dancing within the movie's frame template to
increase the movie's awareness.

@ Within the campaign, the influencers showcased how they express themselves through dance, by taking part
in the #|DanceTo challenge.

@ The aim was to create buzz about the movie and express the same through dance.

TWITTER TRENDING:

@ Brand advocates created buzz on twitter about the movie.

& Hashtag & Keyword trended in india for 2 hours.
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A ZEES ORIGINAL FILM

M@ee Ragsam
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#IDanceTo
#MeeRagsamOnZEES

Y

@ shubha_mrsindiakarnatak * Follow ...

)

QY
343 likes

|G POST
SAMPLE PUBLISHED CONTENT

shubha_mrsindiakarnataka2016 “The
happiness of having the liberty to
follow your dream is unmatchable.
Doing what your heart wants and
nailing it is what #IDanceTo

‘| Dance To Follow My Dream' and
thoroughly enjoying this movie called
Mee Ragsam streaming exclusively on
@zeeSpremium . Watch it with your
friends & family & let me know what
you want to dance to in the
comments below.

#meeragsamonzeeS #SapnokiTaagat

| call out my friends
@sandeepgayathri, @aash_only and
@samudrikas_designer_studio_ to
take up the challenge and share what

N

A ZEES ORIGINAL FiLM

M#éé Ragsam

#|DanceTo
#MeeRaqsamOnZEES

@ handlewithcurve * Follow

D

QY

handlewithcurve Every Great Dream
Begins With a Dreamer! & The Future
belongs to those who believe in the
beauty of their dream @@

Doing what your heart wants and
being yourself is what #IDanceTo

'I Dance to follow my dream’ &
superly enjoying this movie called
Mee Ragsam streaming On
@zeeSpremium

Watch this & enjoy it with your
friends & family & let me know what
makes you dance to! in my comment
section below

#MeeRagsamOnZee5
#Sapnokitaagat #DanceTo

| call out my friends to take up the
rhallennea and chare what are thev

501 views
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TOP TWEETS

Tweet Nikhil 2. ©

Rajasekar @

Surendhar MK @
3 _
\/ v Nnot w: ~} "o ~1 ; \\“l g ‘ . .
If you've not watch the trailer of Mee What a fantastic trailer of Mee
streaming live . - ~A wateh it ' , .
0 Ragsam, then go and watch it. Don't Ragsam, | can't wait to watch this
NOW OnN Don't miss miss the fun and watch full movie

one

this interesting series revolving

SOON ON
around a father's fight for her

daughter’'s dreams.
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Meée Ragsam

Watch Mee Ragsam Full Movie Online in HD
ZEES

Watch Mee Ragsam Full Movie Onlkine in HD
ZEES

Wwatch Mee Ragsam Full Movie Online in HD
| ZEES



TWITTER TRENDING

1 COVID-19 Trending News Sports Fun

India trends India trends

IV OWUNMYOaOnNnIiowtLAQIIIONINSOY Y YW

1. Politics - Trending 20 M
#ProtestAgainstExamsinCOVID

1.7M Tweels

2 Entertainment - Trending #HBDMegastarChiranjeevi

#BollywoodQueenOnTwitter

@ Satish Shukla and 48.4K others are Tweeting about
this

#KurkureWithSidNaaz
3 Music « Trending

#BTS_Dynamite
4.27M Tweets

#Mirzapur2

4. Trending

#MeeRaqsamOnZEES

@ o, Sathish Kumar M, and 1,592 others are Tweeting
about this

#ABVPAgainstFeeHike

5. K-pop - Trending

#Dynamite

indianexpress.com el MeeRaqsam On ZEES
BTS' first English song Dynamite is a ‘
complete earworm

1.28M Tweets Maguire

6 K-pop - Trending



CAMPAIGN REPORT

CAMPAIGN RESULTS

Total Posts 100

Total Impressions 1.3M+

Total Engagement 117K +

www.adfluencehub.com



CAMPAIGN REPORT

CAMPAIGN RESULTS

Total Posts 872

Total Users 2250
Total Reach 14.8M
Total Impressions 42.8M

www.adfluencehub.com



CAMPAIGN
5000+INFLUENCER POSTS

DS GROUP
Dentsu
VVQbChUtney DR.VAIDYA'S®
Y
St ®
ToE L PokerBaazicom tripadViSOr'

worldwide
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OBJECTIVES

* Mee Ragsam movie promotion

CASE STUDY

(=3 MEE RAQSAM

» Mass outreach in shortest time possible with maximum impact

e To amplify movie's message

PLAN

e Collaborate with 100 Instagram Micro Influencer for mass impact

Mmeow._meow_ | Darce to be hy e Dance to challenge to promote movie theme
e Branded frames posts to ensure movie recall

e« Mix of Video and static content

RESULT

n. n.n c:o-.:wu n.-. ‘“.\ mu-ru
Méeé Ragsam #MeeRogeamOnZEEC)

100 1.2M- 1.3M. 117k.

VIEW CASE STUDY IN DETAIL Total Content Total Total Total
Pieces Reach Impression Engagement
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https://www.adfluencehub.com/case-studies/Adfluence-Zee5-Mee-Raqsam-Case-Study2020.pdf
https://www.adfluencehub.com/case-studies/Adfluence-Zee5-Mee-Raqsam-Case-Study2020.pdf

OBJECTIVES

eTo launch first ever Swarovski Rakhi

*Position the product as the perfect gift

SWAROVSKI

SWAROVSKI
PLAN

yashaswindayyama @ + Folowng
& , e Collaborate with 14 Influencers and celebrities

JLONG emchorgl post comng

' @ rshosvindaom @ Cuclamer eInstagram Lifestyle & Entertainment Influencers
through. Don't be Scoled by thess
neppy *aces, theve are innumerale *Choose a mix of sibling pairs as opposed to only brother and sister
tmes when | have Deen nustratec
AYEN ey unghe word that comes out

of his mouth! He doesat il to *Created content high on emotional quotient

serrancd me et | owe mw M to P

bbywng that made my parents
realne how annoyng thes Srst bom
waz (@) and they nasded 3 new
angeinc cheid and were blesaad by me
@, Sprabucahayms wil dam
ctherwes, Dut trust me | spesk the
A, He's oot 5 years over me 50

spparently that makes hvm “wiser”
the favcurte chid. the cutest todcler R ES U LT
he dg ONE modeing g 23 3 Doty

‘ Jhed by kabruppa anc 65977 otheys

VIEW CASE STUDY IN DETAIL Total Content Total Total Total
Pieces Reach Impression Engagement
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https://www.adfluencehub.com/case-studies/swarovski1.pdf
https://www.adfluencehub.com/case-studies/swarovski1.pdf

OBJECTIVES

*Bangalore Store Launch Promotion
Store walkthrough & highlight products

eIncrease footfall at the launch concert

PLAN

nehachatiani © + Folow , «Collaborate with a mix of 4 Macro & 18 Micro influencers

Poram Shavis ketan V'

Store visit by Lifestyle influencers to make the content relatable for

nehachatiani @ Let = welcome the
BL's Harman Karclon flagshp store st

Bangalore, You've got it 3 uncler one ’rhe TG
oot dlustooth and mreless

s *Multiple deliverables to increase awareness & recall

whole ortierent sapenence chiing

s bt praay *Giveaway to distribute concert tickets

the store. shop and stand 3 chanos %0
wn yourseF couple patses %0 the JBL

Qv N

70,523 views

RESULT

AOC 3 OO,

VIEW CASE STUDY IN DETAIL Total Content Total Total Total
Pieces Reach Impression Engagement

www.adfluencehub.com


https://www.adfluencehub.com/case-studies/JBL-Case-Study-2019.pdf
https://www.adfluencehub.com/case-studies/JBL-Case-Study-2019.pdf

OBJECTIVES

*Brand & in app tournaments awareness

CASE STUDY

@ roker3aszi POKERBAAZI

*To target new TG in Tier 2 & Tier 3 cities
eProduct walkthrough & Demo

PLAN

*Create content in 5 languages to target newly identified TG
Integrated Youtube Videos to increase awareness with 21 Youtubers
*Created how-to-play content & gave product demo

*Regional Entertainment Influencers from 9 cities

«Content was spread across 2-3 weeks for long term impact

RESULT

Gaming Console Setup War #£9-10

. 1K §i 85  SHARS : SAVE 2' 5.5M+ I7OK+

VIEW CASE STUDY IN DETAIL Total Videos Total Total
Views Engagement
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https://www.adfluencehub.com/case-studies/pokerbaazi.pdf
https://www.adfluencehub.com/case-studies/pokerbaazi.pdf

YOU

EMAIL

amevburman@adfluencehub.com

PHONE
+91 999977848|
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